&EH3

[HZEMY—ERAEZIRHEZAER(FEIE)HAEH

[FEEDRADREICHIT-FRE - DT IOMERS
FRESDME)

MecEEHEMREREEFAHL
U EEEIcRT-RERSEE

A

— R EEN BRAEXRARRERHES




1 HEZEIZDUVT

HESTIL, BREEMEBICKSIERDRIE - #EICE T T-RBDARR -
BRIEDERLET DO EMHRBOEERREOT7OVTIE—FERFIC
EITHEAREDILE. BARAEEYRBHOMA KRR, SROREFICD
WT. 77— rRAERRFERBE - 7T L TREEL

2 FEOHE
(MFE [EX8E]

FEA/ A=V EMRRICEVWTREFEZIToEUTOIERIZDLNTEREE
DFEXNEERVEM
QFA/R—aVBEMRETERL-AEZFOAR
R@FA/RN—La EFESaDEFRERE




(2)FE1EFE THEYRBAZEHIKR]

ERSNZH T HEMRRZELHIRRICTDONT, LTODIEHEZEEE
OENEERICHITHEMREN
BENGTER. EETEDRHAOBE
QEMEIZHITHIEYE S
BENTER. ERTEDRHOHRE
QFE M E DIEYIFIM &I EEEYIRIM D LLER
FEHORE., EEFE BHOERGE

(B)F2EF THABEICHITHEMRHDEERRE]

RREEBRNDT U 7T—MAEDKERFEZEE - L. LTICDOWNTEER
OIEYFE D EERR
—IRGEET A, FRREEZDREREHRE
HEFE M DTE - 5N

- —HRBYTE TR - IR ST RE L il - B

O H

I

= L
Lo)%ﬁu»

U



(4)FEIE=Z FEM

E

I2HE T DIEYFRHDERAERE

00

i

F7OTTI5E—GREC—IEEHEEADT U — MR DIERELXBIE -
L. LLFICDULVTEEEL
DEINEIZH I EYEHDERAE
QEAMAFEIZHITA7AOTTIE—DHE
@7avTFSE—IZHIT 5% H
EYRRORERE. RE. Bk
@7avTSE—RKRIZE T 2EME RO FERKR
-FRDBEE ., KD EAERE
O7ARTSE—BEFZREICBSITAEMEBDFERRKR
GO— i HEEOERIRR

(B)F4E [BEREEMFEHONEAOREEE. ERAAE]

BAEICEFHELGHEEDORS . FHHEOHEAEZCHA. ERAEFELHE
OB ORI A - HaeE
=PRI - A
QIEMRRDERAE
FORTIE—OER-fEUDEF. CHEMFADER



(6) 5T [ HAENEYIFRMDZREE )

REEICKIFAEHEREZREZ. BREEYRBRICKIEEDR|L - H#H
[ZRITT=ERRBIZDULVTEEEL
OEFEERIDERE \
REEEE. P, FfL—HEY T — AMBRL. BRESE
QHEER DRE
QXRLELTODEE
-BARERBICETHERAR. AEHEDORESE

(7)EE HAFICHITSEMEHOSEDOESE

HEFTERER. BAEEYHEHOSEOEREIZDONVTES,
DOHFEMD ZHEEFHO LT BT g
QO HEROREIZFHIT-EE
RN DO —HE) T— ERPIIHFNEOLEM R U ATEENE
QYRS RO T ERPE RIZH T
TFARTIE—FXRADER. RO, BN ER. ZFMP—EX
FEELDEKE



	「香ビジネスの促進に向けた調査・分析」の概要報告
	　１　報告書について
	　（２）第１章　「植物精油を巡る状況」 
	　（４）第３章　「我が国における植物精油の使用実態」 
	　（６）第５章　「日本産植物精油の課題」 

