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Outline of AEON Group /EON

Leveraging 21,113 Stores in 13 Countries including Japan, China, ASEAN
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Business outline of AEON GROUP /ESON

Over 300 Group companies. 3.6 billion customer visits per year.
Aiming to contribute to plentiful and convenient daily lives of customers.
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AEON's Basic Principles /EON

1A DEXES /EON

Basic Principles _
BESTEFLCTRIZHRL,AMEZ SR MRN8 TS,

The word aeon means “eternity” T 70

in Latin
The customer’s beliefs and desires A

comprise the central core of our

philosophy, which is to benefit humanity BExE
and contribute to local communities. = .
® The prosperity of the retail trade ol ==
symbolizes “Peace” 137 (AON) kit. 77 2 8T (Al | £ HHbLET.

BboRZOWLRTEBEE AF VL. BESI~DOHM
: : : K LD BEEE LT 5 R REMTT
® The retail trade is a “People” industry SERORAELRENESE R, SERAN

based upon connections between fellow R A YR ERORKRE AT, PMEDR LGS
humanS ERBH T,
TAB] 43R ARNESERL ARMZO R ZEMUTS
EREEH T,
® Aeon is a “Community” group that is M)A Vi, RO CH LB L, R 2 HRL
rooted in community life and furthers BRESRSRIT
EZ L33 TR FAREINUES A
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AEON's Basic Sustainability Principle /EON

Aeon Sustainability Principle

Aeon aims to realize a sustainable society with stakeholders alongside the
growth of the group, founded in our basic principle of pursuing peace,
respecting humanity and contributing to local communities, always with the
customer’s point of view at its core.

With realization of a low-carbon society, conservation of biodiversity, better
use of resources and addressing social issues as core principles, we will think
globally and advance activities locally.

Key Environmental Issues Key Societal Issues

-Realization of a low-carbon ‘Responding to diverse consumer
societ Issues

y -Conduct fair and equitable
-Preserving biodiversity business activities
-Promoting better use of -Ensuring a workplace that respects

human rights and diversity
-Collaboration with the community
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Big Challenge 2020 /EON

Big Challenge 2020 (initiatives to be targeted up to 2020)

Realizing a low-carbon society Responding T Civerse consumer

-Promoting the Aeon eco Project -Realizing of health and wellhess
-Setting of post-2020 goals for -5-year BCM plan (Business
energy and CFCs Continuity Management)

Preservation of Biodiversity Condubcﬁisl?gegsira%tnieiﬁqegitable

-Implementation of the “Aeon -Expanding fair trade etc.
Forest Circulation Program”

-Sustainable procurement and Ensuring a workplace that respects

consumption of natural resources.

human rights and diversi

-Promoting diversity

Better Use of Resources -Promoting wellness management
-Promoting zero waste Collaboration with the
-Promoting zero waste of food products gcommunit :
.Setting post-2020 goals for resource " Interlocking with community
circulation ecosystems
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/AEON

Forest Circulation Initiatives
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Initiatives for “Plant” “Nurture” and “Thrive” /EON
From “planting trees” to “plant, nurture, thrive”

...past... ..future..
Facilitating the recognition Toward enhancing and
of the value of nature utilizing value of nature
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Aeon’s Biodiversity Policy and Forest Circulation/E9N

Aeon’s Biodiversity Principle
Grasping the impact on ecosystems for our business activities in their entirety, we work closely

with all stakeholders including customers, government and NGOs toward reducing that impact
and to proactively promote preservation activities.

Through our business activities, we will see “ecosystems” in terms of:
1. Self-awareness of “bounty” and “pain”

2. Implementing activities for “protecting” and “nurturing”.
3. Here are details of our business activities:
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Initiatives for “Forest Circulation” /EON

- Aeon Hometown m - Support for training
Forest Program forestry workers

ForFE7/A /M

- Aeon Tree

. e Thrive E
Planting Activities - Usage of forestry resources
Bl e

o T2 r G

>4 2 _ ——
148,250, B AT BeHHSVNFSE

y Iy N
34,0004 & ~ 88,607:&‘

355 720 & N7
— 36,8445
Yoo v B
‘ 523.063%

A—RRSUF " TH .
Sy \ 200+ Utilization of FSC | =
83,000% . - .
verification

10

Copyright (C) 2018 £ON Co., Ltd. All Rights Reserved.



/AEON

Initiatives for Sustainable

Procurement and Consumption
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Aeon Sustainable Procurement Principle /&N

Aeon Sustainable Procurement Principle (established February 2014)

1. Reject the illegal trading, harvesting and fishing of natural
resources.

2. Establishing and upholding Aeon standards from the
standpoint of preserving biodiversity and preventing the
exhaustion of natural resources.

3. Minimal usage of resources that cannot be reused.

4. Establish the production area of fish products and marine
resources, and traceability of fishing methods.

5. For forest products, prevent the destruction of forests with
high conservation value.

Copyright (C) 2018 £ON Co., Ltd. All Rights Reserved.
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2020 Goals for Sustainable Procurement /&SN

Sustainable Procurement Goals for 2020

For private brands, aiming for 100% implementation of the
Ve [g el dl - ]0GFSI-based Good Agricultural Practice (GAP).

>I¥e s [I[ei -3 - Aiming to increase the sales ratio of organic products to 5%
of the total agricultural products.

Livestock For private brands, aiming for 100% implementation of the
Product GFSI-based Food Safety Management System (FSMS) or the
el Good Agricultural Practice (GAP)

-Aiming for 100% acquisition of MSC/ASC Chain of Custody
(CoC) certification by Aeon’s consolidated subsidiaries
operating general merchandise stores or supermarkets.
-Providing substantially-proven private brand products in all
major fish species.

EDIS AL YA Aiming for 100% use of sustainability-certified (FSC or
K811 T=|gmequivalent) for private brands in major product categories.

-Aiming for 100% use of sustainability-certified (RSPO or
equivalent) materials for private brands.
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Background: International Goals Frameworks/ <N

m Goals for 2016 to 2030
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Initiatives for Sustainable Procurement (Paper/Pulp/Lumber) /ESN

Key Initiatives for Pulp/Timber
Using sustainability- Efficient use of nationally
certified products produced timber in Japan
: " Preventing illegal Preservation of areas with

Using sustainability-certified products

- For private brands, in categories that use paper as the main raw
material, initiatives toward using 100% FSC-certified raw materials.
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Initiatives for Sustainable Procurement (Palm 0Oil) /E<N

Holding of Symposiums for Sustainable Palm Oil E

® Organized JASPOC Symposium in October 2017 ﬂﬁ n

— Co-held with Japanese Consumers’ Co-operative Union, SRR - LAl U

and with the cooperation of many member corporations and PRy 2
NGOs.

Conducting In-house Sustainable Palm Oil Seminars
® Held in-house seminar in January 2018
—To learn about the background to forest destruction,
invited an external teacher to implement a seminar for the
product development, marketing and PR divisions.

RSPO Affiliation

® 2In January 2018, applied for affiliation to RSPO.
—To redouble initiatives along with stakeholders toward

zero forest depletion, tendered application for affiliation to
RSPO.

Roundtable on Sustainable Palm Qil
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Initiatives for Sustainable Consumption /EON

Corporations with FSC certification gathered and held campaigns in stores.

Label rally
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