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Our Starbucks Mission

To inspire and nurture the human spirit -
One person, one cup and one neighborhood at a time.

Our Values =

Howard Schultz

With our partners, our coffee and our customers at our core,
We live these values:

- Creating a culture of warmth and belonging, where everyone is welcome.

- Acting with courage, challenging the status quo and finding new ways to grow our
company and each other.

* Being present, connecting with transparency, dignity and respect.

- Delivering our very best in all we do, holding ourselves accountable for results.

We are performance driven, through the lens of humanity.
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Starbucks Coffee CSR History

_: Starbucks Formalizes C.A.F.E. Starbucks becomes the Starbucks purchases First
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C.A.F.E. Practices(Coffee And Farmer Equity)

Starbucks
Pre-requisites

Third-party
Verified




C.A.F.E. Practices(Coffee And Farmer Equity)
-Environmental Leadership

Criteria

Indicators

C/NC/NA

CG-CB3:
Conservation
Areas

CG-CB3a

ZERO TOLERANCE: No conversion of natural forest to agricultural production since
2004.

CG-CB3.2

Farm has made an assessment of areas of high conservation value (areas with
significant intact forest, primary forest canopy cover, rare flora and fauna communities,
important habitat elements, critical watershed values, importance to local
communities’ traditional cultural identity).

CG-CB3.3

EXTRA POINT: Farm has had an assessment completed by ecologists and/or biologists
for areas of high conservation value.

CG-CB3.4

Areas of high conservation value are clearly defined, protected, and managed to
maintain their high conservation values.




C.A.F.E. Practices(Coffee And Farmer Equity)
-Environmental Leadership




C.A.F.E. Practices(Coffee And Farmer Equity)
-Environmental Leadership, Coffee Cherry




C.A.F.E. Practices(Coffee And Farmer Equit
-Environmental Leadership, Water
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C.A.F.E. Practices Score Information

Application Overview
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APPROVED GREEN COFFEE VOLUME

IM HARVEST OFF HARVEST
CONG R;?Lﬁifgﬁ; YOUR For small and medium farms, green coffee volume is o
g i FARMS
FINAL SCORE INCLUDES 7.1 calculated by dividing the total sampled wolume by
EXTRA POINTS. the ratio of sampled farms. For large farms, the sum
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A JOURNEY TO 100% ETHICAL SOURCING

2004

L

14%

» Official launch of C.A_F.E. Practices.
* Costa Rica Farmer Support Center opens.

2009

81%

¢ Rwanda Farmer Support Center opens.

¢ Piloted forest conservation incentive
programs wtih CL.

* Doubled our purchaes of Fairtrade
certified coffee.

* $14 million in farmer loans,

2013

98%

* Global Agronomy Center in
Costa Rica opens.

1998

— 0%

* Began working with Conservation
International (Cl) in Chiapas.

* Early stages of C.A.F.E. Practices.

2008

—— 7%

* 100% ethically sourced goal.

* $20 million farmer loans goal.

2012

— 93%

* Colombia Farmer Support Center opens,

 Yunnan, China, Farmer Support Center opens.

* $15.9 millien in farmer loans.

* Began a three-year education project with
Save the Children in Guatemala.

2016

— 99+%
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https://www.youtube.com/watch?v=13x545Vj8ws



https://www.youtube.com/watch?v=I3x545Vj8ws

Preparing for the future- Climate Change

Hacienda Alsacia Farm

Nursery



Deliver to Partners & Customers- Origin Trip

-
-

Latin America Asia / Pacific
STTrVA TITIKERE




Deliver to Japanese Customers

COMMITTED TO 100%
ETHICAL SOURCING

in partnership with

CONSERVATION O
INTERNATIONAL
—

starbucks.com/responzibility

Every Month 20th

CONNECTING

DAY

ETHICALLY
CONNECTING

DAY
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Celebrate on Sep. 9

DAY

f.‘l "‘..|-
‘L‘-.I[”l“ oS

TN ,,,g_f"..
Wl
UrFERING

c.)}c, .




RF~1\vJARD I-E-OHEE
2055, AP\ FRAEHRKTI2-E9 \, B R SEER BRI !

b el Ak A
p 3 - . JARE 7‘90 1
wj < ((:(;uﬁeeozmgimnrrmaw)

e FRE TN CRP TR % : f,':‘

1 FUrEHE HEHRa A 12T
Folbun-t-g RIS F @R R x,.,“_::;zm@

WKL R T A CBURL- 0%

A e & LA UET e  ER 727 -FIRSE W
UMLESIZ I CRRLT 2 A, (G\hﬂﬂ.ﬂ’a‘iﬂ" RS L1, Z)

(00% 2 BFSU.F1R0] AeiBRLRTD whiraied

Iho\SE Ry ERRILPEZT,

~rov 9-£-4fser 2-t-p L ' e J
4“{"60‘ ‘F‘/;“**E ’]CStig‘;z & AR LIy
" ®
=’ ; -




B RENLEE | X5—) X

& C | ® www.starbucks.co.jp/responsibility/ethicalsourcing/ o}

ical Sourcing fRIE8Y/2FHE vy f
1? : PN o aEosDOEFSICELHEI I

ﬂi% E—FUR. EDAOIVEERN.
& A il T e ETHICAL COFFEE QUIZ

COtret
(#1117 4

LrRN=C=241

3 2F sk

«+ ETHICAL

_ COFFEE %%
cotee> QUIZ &

e ILhla-k-91Z

2017.7.20(THU)~2017.9.30(SAT)

Company

& Job .
J—-t—s Online Store

Vol.da

Saciie JI—-F—8R 9 I5—8d9X
& Login G —

ARI— N9 O AIA= MERES > IS5—8dy
® x

29—y IR 5178 FPLTZI3-t—LE I—E—FRESICEERRAZBSESUTINTET: TD3I—-E N3ONERROI-E—-5E
- RE=) U IR FRCNETTHOFLULDERICDE>TI-E-SEE LD : "TEF LIz
— ] Y 1 e = ]1—F—
29— D2 UY-J B ECI-E—E=2LT e . BT . BEL L OES0EETEEEE o TS TAN. BENICBEIENE1— b —SEENTTE TS, =
® TR ER B lOSLWHE CTHEIIZIE2 (8 (o7, EENICERIEGN T —E—2SZR\WITaCC. &
ATAATI—E—% —E—-EEHOARDES UPLDBV I -S0HFEERETILE. FRONICEREDI--SZESTE
g—;(—-:,g_. = TI3CLICIRL0FET. TUT, [IESHOFEZERL, J-E-EEFQLDBEULRRZEDCLICDRT
R
SENLRS =2

J—bE—ADIEDD

How to STARBUCKS &< BETEHA - BEVS
e

A—-E—EEROXER EMTOnY 8







0
77

CONNECTING

DAY

more about

Our Coffee




How long does it take to get
Production ripe coffee
cherries?

1. Half year
2. 1-2Yyears

3. 3-5Yyears




3. 3-5 years

ETHICAL COFFEE QUIZ
Vol 1
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How much forests do we lose
every year on earth ? (2015)

@ 1,000 ha
® 14,000,000 ha
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ETHICALLY A : 2¢Farmer Support Center
CONNECTING 4 .

DAY

Q9. ETHICALLY CONNECTING
Qi DAY




Thank you



